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Content - Marketing Emails

Examples of marketing and service emails
for B2C customers in Hubspot. Focusing
on mobile friendly design, engaging and

relevant content, and effective use of
CTAs. Executing A/B testing.



Content - Marketing Emails

Examples of marketing and service emails
for B2C customers in Hubspot. Focusing
on mobile friendly design, engaging and

relevant content, and effective use of
CTAs. Executing A/B testing.



Content - Social Media

I created an Instagram account
for my dog in September 2023
as an experiment. 
I have been testing Instagram
marketing features with
different audiences.
In content creation, I have
focused on reels.



Content - Social Media

Personal Tiktok
account performance
3.12.2023. 



Content - Blogs & Other materials

Blog post for Barona: Eight
reasons to explore temping

Audiovisual and written
content for an online
learning course “How to
land a job in the
Nordics”

Audiovisual and written
content for “Barona
Bootcamp” employees’
digital orientation course 

https://barona.fi/en/blog/eight-reasons-to-explore-temp-work
https://barona.fi/en/blog/eight-reasons-to-explore-temp-work
https://barona.fi/en/blog/eight-reasons-to-explore-temp-work
https://www.koutsit.fi/en/products/how-to-land-a-job-in-the-nordics
https://www.koutsit.fi/en/products/how-to-land-a-job-in-the-nordics
https://www.koutsit.fi/en/products/how-to-land-a-job-in-the-nordics


Marketing

C A S E  1

increasing the amount of B2C marketing
permissions in Hubspot by 30% in two
months.

I launched an “insider community”, Barona Club, for our
B2C customers who gave us marketing permissions.

At the end of the campaign, the amount of new
marketing permissions was 30 times greater than the
original goal of obtaining 200 new marketing permits
per month.

The amount of service permissions increased
remarkably as well, without it being the main goal of the
campaign.



Marketing

C A S E  2

Increasing Talent Pool Utilization rate
focusing on B2C job applicants.

I focused on increasing the amount of positions applied
by one person, meaning that an applicant should apply
for at least two different positions on our platform.

To achieve this goal, I regularly communicated to the
applicant pool via email about open job and learning
opportunities in the company.
Creating a communication strategy and schedule were
one of the key factors affecting the increase in the Talent
Pool Utilization rate. I utilized workflows in Hubspot to
automate areas of applicant communications, executed
segment-based strategy and A/B testing, and monitored
our emails’ performance. 

In October 2023, we received 3500 applications through
our email communications, whereas the amount in
February 2023, was 50. 



Marketing

Creating engaging email marketing content
for B2C customers. 

C A S E  3

I created marketing and service emails, and newsletters
for B2C customers in Hubspot. These emails performed
really well with click rates between 10 - 25 %. 
To maintain these rates, I executed segmented
communications and A/B testing.


